[image: image2.jpg]nickelodeon







 [image: image3.png]




London, Wednesday 9th June 2010

Nickelodeon UK to partner with Capital Shopping Centres, Manchester Arndale and Sheffield Meadowhall

for experiential shopping centre tour

· SpongeBob SquarePants and Dora the Explorer to tour in July and August 2010
· Activity areas for children in seven shopping centres across the UK
· NVCP UK developing promotions with retail partners
Nickelodeon announces today that it will take SpongeBob SquarePants and Dora the Explorer on tour across the UK in July and August this year. The campaign, aimed at children aged 3-10 and their parents, is part of Nickelodeon’s business strategy which incorporates marketing and consumer products initiatives. The tour will continue a strong tradition of reaching out to kids and their parents, inviting them to join in the fun with their favourite characters.

Nickelodeon is partnering with major retail group, Capital Shopping Centres Group PLC (who will host five venues), Manchester Arndale and Meadowhall in Sheffield to host activity areas at locations across the UK that will make a summer trip to the shopping centre fun for the whole family. Following the success of Nickelodeon’s first tour in 2009, the number of event days has been increased by 40% delivering a grand total of 14 days of activity to an expected audience reach of over 20,000.

NVCP UK is currently negotiating in-store promotions with licensees and retailers; as families attending the events will receive discount vouchers for key retail and affiliate partners. The tour will also be supported by on-air promotions across the Nickelodeon network in the run up to the tour.

The SpongeBob and Dora activities are bigger and better for 2010; there are meet-and-greets with SpongeBob and Dora, enhanced activity content and games in both areas, daily giveaways and dedicated event photographers capturing children meeting the characters, photographs can be downloaded from the Nickelodeon website after the event completely free of charge. The SpongeBob area will have a underwater theme and Dora’s area will have a pirate adventure theme.

Andy Goodhand, Nickelodeon UK’s SVP Strategy and Planning Director said “I am delighted that we've been able to build on the success of last year's shopping centre tour and develop a bigger and better offering reaching significantly greater numbers of families for 2010. As a multi platform broadcaster, we're always seeking ways to provide audiences with opportunities to interact with our much-loved characters.”

The seven shopping centre locations are Lakeside (Thurrock, Essex), Braehead (Renfrew, Glasgow), Metrocentre (Gateshead), Manchester Arndale (Manchester), Victoria Centre (Nottingham), Meadowhall Centre (Sheffield) and The Harlequin (Watford).

2010 is the year of Dora the Explorer’s 10th anniversary celebrations and this shopping centre tour is part of a number of campaigns running under the global theme Explorers Wanted - a call to action inviting preschoolers to come and explore with Dora. In the UK the Explorers Wanted theme will run across all areas of Nickelodeon output including on-air programming, digital content, licensing and retail programmes, events, PR and marketing initiatives. Following the success of the SpongeBob SquarePants’ Year of the Sponge tenth anniversary celebrations in 2009, SpongeBob SquarePants continues to be a priority property for Nickelodeon in 2010.
-ENDS-

For further information, images and interview requests please contact:

Henry Clay (Nickelodeon UK - PR Manager for Consumer Products)

henry.clay@nickelodeon.co.uk
0207 462 1154

Capital Shopping Centres Group PLC

richard-bailey@capshop.co.uk
0207 887 4220

Press Office Manchester Arndale 

Melissa Hinds 0161 234 9772 

Melissa.hinds@bisslancaster.com 

XXX (Meadowhall)

email address

phone number

Notes to Editors:

About Nickelodeon UK

Nickelodeon is a top performing commercial kids TV network in the UK. Launched in 1993, it comprises six dedicated award-winning entertainment channels for kids aged 2-12: Nickelodeon, NickToons, NickToons Replay, Nick Jr, Nick Jr 2 and Nick Replay.

The Nickelodeon network now reaches more than 10 million viewers a month and is available in 12.7 million cable and satellite homes.

The company has built a diverse multi-platform business by putting kids first in everything it does and includes critically acclaimed and hugely popular television programming and production in the United Kingdom and around the world, plus consumer products, online, events, recreation and feature films. Nickelodeon UK is a joint venture between MTV Networks and BSkyB. 
About Capital Shopping Centres

Capital Shopping Centres Group PLC is one of the UK’s largest property companies, a real estate investment trust (REIT) and a constituent of the FTSE-100 Index of the UK’s leading listed companies. It is the leading UK shopping centre business with focus on prime assets including Lakeside, Thurrock; Metrocentre, Gateshead; Braehead, Renfrew, Glasgow; The Harlequin, Watford and Manchester Arndale, Manchester.

· 13 UK Shopping centres including 9 of the top 30;

· £4.5 billion UK asset value at 31 December 2009;

· 13.8 million sq. ft. of UK retail space;

· Over 2000 retail units; and

· Half of the UK population live within a 45 minute drive of a CSC centre.

About Manchester Arndale

Manchester Arndale is the largest in-town shopping centre in the UK, located in the heart of Manchester City Centre and attracts around 750,000 visitors each week.  Shoppers have over 240 stores and department stores to choose from, as well as an array of top name food outlets.

Manchester Arndale is jointly owned by Prudential and Capital Shopping Centres and managed by PRUPIM

For more information visit www.manchesterarndale.com 

About Meadowhall
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